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JAKKS PACIFIC APPEALS TO LITTLE GIRLS’ “INNER NANCY ”
WITH A NEW LINE BASED ON FANCY NANCY,
THE NEW YORK TIMESBESTSELLING SERIES
FROM HARPERCOLLINS PUBLISHERS

MALIBU, CA — September 20, 2007 - JAKKS Pacific, Inc. (NasdagKKA announced today a

licensing agreement with HarperCollins and United Media toldpwend market a stupendous (that's a
fancy way of saying “great”) line of dolls, girls’ role pland dress-up, and craft and activity items
based on Fancy Nancy, the New York Times bestselling childbe@k series by Jane O’Connor and
Robin Preiss Glasser. The Fancy Nancy line is slated to latra&cimajor mass market retailer in North

America spring 2008.

Created for children ages 4 to 7, Fancy Nancy, a picture book aboutaatwioung girl who adds
pizzazz to the ordinary, was first publishe®005 and has now been on thew York Time€hildren’s
Bestseller list for over 86 weeks. The follow-up book, Fancy Nancythe Posh Puppwias published
in March 2007 andhas been on thEew York Time<£hildren’s Bestseller list for over 23 weeks. An

additional 13 new titles are scheduled to be introduced over the next few years.
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Book reviewer Emily Jenkins’s March 2006 review of Fancy NanckieiNew York Timestated, “Jane
O’Connor, who wrote the ‘Nina, Nina Ballerina’ stories, teamii the illustrator Robin Preiss Glasser

in Fancy Nancy. It's the story of a ball of fire who is/ays dressed to the nines.... The message here is
welcome — fanciness (unlike physical beauty) is availableny@ree with a can-do spirit — and the

writing is adorable.”

“OOH LA LA! Not only is Nancy fancy, she is a publishing blockbustsaid Jennifer Richmond,
senior vice president of Licensing & Media, JAKKS Pacific, fidttle girls have embraced the Fancy
Nancy books from the bottoms of their posh little hearts, and JABKSs to continue the voice and

spirit of this property with a line of products that will appeal to the ‘inner Nancyfl little girls.”

“We are very proud to publish the Fancy Nancy books, and thrilledithatharacter’'s energy, sparkle,
and charm resonates with people of all ages,” said Susan Kaidepteand publisher of HarperCollins
Children’s Books.

“Fancy Nancy is an endearing brand that we will continue to nurture and gradvJosaua Kislevitz,
senior vice president domestic licensing at United Media. “We are confidegrdur partnership with
JAKKS will help translate Fancy Nancy into an inspiring and whimsicalineythat will be embraced

by retailers and consumers alike.”

About HarperCollins Publishers

HarperCollins Children’s Books is one of the leading publishers of children’s books. Respected
worldwide for its tradition of publishing quality, award-winning booksyloung readers, HarperCollins

is home to many children’s classics—includi@parlotte’s Web, The Chronicles of Narnia, Goodnight
Moon, Where the Sidewalk Endsid Where the Wild Things Areard popular series such as A Series
of Unfortunate Events and The Princess Diaries. HarperCdlim&dren’'s Books is a division of
HarperCollins Publishers, one of the leading English language puslishthe world and a subsidiary

of News Corporation (NYSE: NWS, NWS.A; ASX: NCP, NCPDP). Headguad in New York,
HarperCollins has publishing groups in the U.S., Canada, the U.K., and must@ah can visit Fancy
Nancy and all HarperCollins Children's Books on the Internet at www.haliieschildrens.com.

About United Media

United Media (UM) is a worldwide licensing and syndication company that focuses tdingubrand
equity around a wide range of creative content. The company repanthered with Lionsgate to build
a licensing program around the 20th anniversary of the populabfitty Dancing. It also signed with
Mary Engelbreit Studios, the business behind the popular and prolific artist, Tealdvisa a leading
Spanish speaking media company, to represent the U.S. rights dagtsuhning hit television series
“El Chavo.” United Media licenses and/or syndicates other properties, incli#aguts, Precious
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Moments, Raggedy Ann & Andy, Jakers!, Tamagotchi, Dilbert,and Jim Benton's "It's Happy
Bunny" (Japan Only). United Media is an E. W. Scripps Company. For nmboemation, visit
www.unitedmedialicensing.com

About JAKKS Pacific, Inc.

JAKKS Pacific, Inc. (NASDAQ: JAKK) is a multi-brand compattyat designs and markets a broad
range of toys and consumer products. The product categories inclitde BRigures, Art Activity Kits,
Stationery, Writing Instruments, Performance Kites, Water ;T@ports Activity Toys, Vehicles,
Infant/Pre-School, Plush, Construction Toys, Electronics, Dolls, B#psRole Play, and Pet Toys and
Accessories. The products are sold under various brand names inclfiKiKS Pacific®, Play
Along®, Flying Colors®, Creative Designs International™, Road Champs®ld Ghuidance®,
Pentech®, Trendmasters®, Toymax®, Funnoodle®, Go Fly a Kite®, Color Workshop®, JAKKS Pets™
and Plug It In & Play TV Games™. JAKKS and THQ Inc. parti@pat a joint venture that has
worldwide rights to publish and market World Wrestling Entertainmedéo games. For further
information, visit www.jakkspacific.com

HHEH

This press release may contain forward-looking statements rfwitlé meaning of the Private Securities
Litigation Reform Act of 1995) that are based on current expeastiestimates and projections about JAKKS
Pacific's business based partly on assumptions made by its mamagérhese statements are not guarantees of
future performance and involve risks, uncertainties and assumptatsate difficult to predict. Therefore,
actual outcomes and results may differ materially from whatpsessed or forecasted in such statements due to
numerous factors, including, but not limited to, those described above, chardgraand for JAKKS' products,
product mix, the timing of customer orders and deliveries, the ingfazimpetitive products and pricing, and
difficulties with integrating acquired businesses. The forwacotihg statements contained herein speak only as
of the date on which they are made, and JAKKS undertakes no obligation te apgaif them to reflect events
or circumstances after the date of this rele&@&dAKKS Pacific, Inc. All Right Reserved.
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