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FOR IMMEDIATE RELEASE

JOIN THE PRECIOUS GIRLS CLUB!
NEW BRAND EXTENSION FOR POPULAR PRECIOUS MOMENTS BRAND
TARGETS GIRLS 4-8

Number One Selling New Christian Rock GrouppureNRG, Dalmatian Press, and
St. Jude’s Children’s HospitaAlready Belong!

New York (June 10, 2008Precious Moments Inc. and United Media are now licensing
the Precious Girls Club, a unique brand extension of the Precious Moments brand
targeting Girls 4-8 and Moms of Girls 4-8. The Precious Girls Club creates aflth w
for little girls focused on inspirational messages that celebrate béRrg@ous” little

girl. Trend right execution, compelling message-driven back stories, andfecaigni
online presence combine to make Precious Girls Club a distinct property. Inforahat
presentations for potential new partners will be held at this year’s Lingehndernational
Expos in room #2D08.

Launching in August 2008, the Precious Girls Club will be anchored by a virtual world,
publishing program, and product in the gift and specialty channel. The virtual wdrld wil
target girls 4-8 with interactive features, controlled socializationegadownloads,

virtual shopping, and an area for moms. St. Jude’s Children’s Hospital has alsaepartner
on the project and will receive a percentage of all online subscriptions.

The initial merchandise and publishing program for Precious Girls Club feature
partnership with Dalmatian Press, who will release an early chapter boaklsesezl on
the new brand extension. The debut book tithedjttle Bit of Faithwill be in stores this
August. Additionally, Precious Moments Inc. is developing a variety of mercleandis
skus for the gift and specialty channel that include resin figurines, watesgtiizgm
bracelets, plush, and soft dolls.

Dalmatian’s early chapter book series will continue with planned releasttefsecond
book in November 2008 and the third book in January 2009. In addition, a limited
theatrical animated film and DVD from SD Entertainment are set to esledall 2009.

pureNRG, the number one selling new Christian Rock Group in 2007 has also joined the
club. Their latest CD, due for release in September, will feature the tiosigéos
Precious Girls Club.



“As we continue to strategically grow and develop the Precious Moments $sjsine
extending our brand offerings to young girls in an interactive way is thealogat

step,” said Susan Meek, Vice President of Licensing at Precious Moment§Hac. “
Precious Girls Club combines real world scenarios with virtual world play, preroote
values and precious life lessons, and taps into social networking trends that are popular
for its particular target audience.”

For more information on how to join the excitement of the Precious Girls Club, lesnse
are invited to visit Precious Moments Inc. and United Media in meeting room #2D08 at
this year’s Licensing International Expo. Please cor@asan Meek at
susan.meek@preciousmoments.coto reserve a timeslot. Opportunities are available
in a wide range of categories.

More about Precious Girls Club

Precious Girls Club is a Christian based brand from Precious Momentglgiatates a wondrous
and all too brief moment in a girl’s journey: being a precious little dfiils a fun, engaging

world that captivates a little girl’s imagination while providing nsowith a safe playground
from a trusted brand. A unique feature of the brand is the ability to praridpdcial mother-
daughter experiences through online interaction and real-life PrecidsiCabs. Focusing
around Katie Bennett; her guardian angel, Faith, the Bennett family; atreld€riends the
Precious Girls Club characters and stories will come to life througties sé early chapter
books, captivating virtual world, and merchandising program. All of the elememntisr around
teaching girls valuable lessons while having fun.

About Precious Moments™:

It all began more than thirty years ago, when Precious Moments® creatSaM Butcher
began drawing the endearing teardrop-eye children he called "Preciowenkdbms gifts for
family and friends. Today, his Precious Moments artwork is among the moghized art in
the world, sharing messages of loving, caring and sharing with colléaoraround the
globe.

Thousands of pieces of have been introduced throughout the years. Todayetti®cdos
comprised of approximately 600 active stock numbers. Members of colletttasscontinue
to be found throughout the world. Even more telling, since its opening in 1989, Precious
Moments Park in Carthage, Missouri has welcomed millions of visitors.

In 2005, a new chapter in the Precious Moments story began, as the collection “paati¢oho
join the rest of the family at Precious Moments, Incorporated. Preiomeents, Inc., (PMI)
assumed the product development, sales and distribution of the Precious MOoikatson.
PMI also assumed the two Precious Moments Collector Clubs. For moreatitormisit
WwWw.preciousmoments.cam

About United Media

United Media is a worldwide licensing and syndication company that focudmsldimg brand
equity around a wide range of creative content. The company recentigrnearwith Hallmark
for the playfully irreverent hoops&yoyo as well as the ever popslay it like it is” character
Maxine. United Media licenses and/or syndicates other properties, incldamts, Dirty
Dancing, Televisa’'s El Chavo, Deadliest Catch, Raggedy Ann & Andy, Dillett-ancy
Nancy. United Media is an E. W. Scripps Company. For more information, visit
www.unitedmedialicensing.com




