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HISTORY

FOR IMMEDIATE RELEASE

HISTORY™ APPOINTS UNITED MEDIA AS
EXCLUSIVE LICENSING AGENCY

New York (June 10, 2008} HISTORY ™, the award-winning cable network and the
leading destination for history on-air, online and across multiple platforms, hastappoi
United Media (UM), a leading independent licensing and syndication company, as
exclusive merchandise licensing agent for the brand and its acclaimedmnpnoigqg.

The licensing strategy will initially target opportunities for the HISYObrand,
encompassing categories that include gaming, men’s apparel, accegs#tsiaad
collectibles. It will also focus on the network’s American Originaladhase of
programs such as hit seriee Road TruckerandAx Men as well as other series in
development that all celebrate the enduring historical frontier spirit of bothastiand
present.

“HISTORY creates compelling programming,” said Joshua Kislevitziog¥&fice
President of Domestic Licensing at United Media. “Our job working with theanktis
to extend the on-air viewing experience off air and to build upon the brand through
appropriate and unique promotions and merchandise.”

“Our mission is to dimensionalize history making it more active, entertaimmygersive,

and personal so extending the brand into additional consumer categories is another way
in which we can do this.” said Nancy Dubuc, Executive Vice President and General
Manager of History. “United Media, a leader in the licensing business, dddle i

partner to provide our fans with the complete history experience through products and
services they use everyday. Our fans have a personal connection to the Hastdrgso
offering them products they can enjoy is a win-win for our partnership.”



History™ and History HD™ are the leading destinatiofes revealing, award-winning,
original non-fiction series and event-driven specials that connects histbryiexters in
an informative, immersive and entertaining manner across multiple platforms.
Programming covers a diverse variety of historical genres rangingnibiary history
to contemporary history, technology to natural history, as well as scienbagalogy
and pop culture. Among the networks program offerings are hit series stihvies)
Battle 360,TheUniverse Cities of The Underworldndice Road Truckersas well as
acclaimed specials includingng, Life After People1968 With Tom Brokaw.ost Book
of NostradamusStar Wars:The Legacy RevealethdSherman’s MarchHistory has
earned four Peabody Awards, three Primetime Emmy® Awards, 10 News &
Documentary Emmy® Awards and received the prestigious Governor's Awardigom t
Academy of Television Arts & Sciences for the network’'s Save Outoiy@® campaign
dedicated to historic preservation and history educatfiake A Veteran to School Desy
the network’s latest initiative connecting America’s schools and commuwities
veterans from all wars. History’s website, locatednatv.History.com is the definitive
historical online source that delivers entertaining and informative conteuatifgat
broadband video, interactive timelines, maps, games podcasts and more.

About United Media

United Media is a worldwide licensing and syndication company that focuses dimguil
brand equity around a wide range of creative content. The company recemiygxhrt

with Hallmark for the playfully irreverent hoops&yoyo as well as the popular “say it

like it is” character Maxine. United Media licenses and/or syndicates mtheerties,
including Peanuts, Dirty Dancing, Televisa’s El Chavo, Deadliest Catch, Raggad
Andy, Dilbert, and Fancy Nancy. United Media is an E. W. Scripps Company. For more
information, visit www.unitedmedialicensing.com
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